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ABSTRACT
The importance of the audience or public of any organization cannot be over emphasized. In the same vein, the viewers of a television has proved to be powerful determinant factor on how successful a television station can be in terms of how profitable the television can be. No serious advertiser would invest his advertising budget in television station that cannot command the attention of the viewers more so large viewer ship.


One way to keep a television station’s viewer guild to his television set is through good programming and an ability to adjust to ever changing viewer’s taste.


This research aims at revealing the viewers preference of major television station operation in Enugu urban resident of Nigeria that is private practitioners and government.


To achieve this goal, we started by going back in time to the humble beginning of the broadcast industry in Nigerian in the 1930s to 1992 when over thirty years of government monopoly was broken.


The management structure of NTA is discussed as well as the law that broke the monopoly is decree 38 of 1992.


This an more are discussed in chapter one chapter two reviewed related work pertaining to viewers behaviour and preferences.


In chapter three the method employed to conduct the research was explained, where chapter four explained how data collected was analyzed.


Chapter five present the result of data analyzed. Chapter five present the result of data analyzed and various recommendation marches out research findings.
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CHAPTER ONE
INTRODUCTION

When the Canadian scholar, Marshall Mclyhan postulated global village theory, many probably through he was crazy. The idea of communication especially the broadcast media becoming so powerful as to affect the influence people of different cultures almost simultaneously sounded absurd.


In 1985, an Americana saw his dreams come true when he linked the world through a global network. His organization, the cable news network (CNN) has made an unquantifiable impact in the viewers (audience) habit since its inception.

In Nigerian the impact of the broadcast media on the lifestyle and habits on the viewers has been highlighted by the recent privatization of the broadcast media, the independent (private) broadcast media whose advent was delayed became already on August 28, 1992 with official maugration of the national broadcasting commission (NBC).

Recently, it has become the vogue for independent broadcast media to conduct level survey to the then population polls on reception amongst the viewer public. Those surveys save carried out by researcher department of the particular broadcast media, the out come of such surveys have always been favourable to the particular broadcast media. This smells of bias


This research seeks to conduct a survey not only amongst the independent broadcast media (Nigerian television authority).


The term audience in fundamentally problematic, it implies television reaches a homogenous mass of people who are essentially identical, who receive the same message, meaning and ideologies from the same programmes and who are essentially passive”.

1.1 BACKGROUND OF THE STUDY

Evolution of broadcasting

Broadcasting began on 2nd November 1920. this quire unlike baiting whose origin can be traced back to 1450 A.D; when the German Johann Guttenberg inverted the printing type.


Broadcasting is therefore a 20 the century “child” its journey to prominence and power began in 1920 when KDKA in Pittsburgh, Pennsylvania U.S.A benefited tremendously from the world war 1 experience of military technicians.


Television was preceded by what could refereed to as pseudo television inventions by such as the telegraph and telephone invented by Samuel Morse in American and Alexander Graham Bell a Scotsman, the invention of the phonograph by Thomas Edison and the pioneering work of propagation of electrical impulse through the arrears by the like by Henrich Hertz, Thomas it ark Gugetiemo Marconim the late 1960’s.


Marconi’s research work in particular significantly stimulated the work of men like Reginald Fessenden in 1960 and Lee Deforest in 1908 whose contribution later cleared the stage for the final evolution of high qualities wireless voice communication and later broadcasting.

It can therefore be deduced that the scientific and  technological advancement of the broadcast (electronic, media has conferred a distinctive nature to the industry.

This distinction has played a prominent role in the determination and selection of the audience of the industry.

The audience of broadcasting media is by far larger and more diverse than that of the point media due to fundamental reason. This leads us taking a closer look at the striking differences and similarities between the broadcast media and print media.

The most distinct relationship between the broadcast media and print media lies in the application of electricity for effective operations. The relationship is explained by John Clark Maxwell’s theories postulation in electro – magnetism and signals research and John Gutenberg’s discovery of the art of painting by the use of electricity in lithographic operation, here in where the relationship ends. For the broadcast media, everything revolves around electricity, electro – magnetism, integrated circuits, wave propagation and technology. The broadcasting media is all about transmission message inform of electrical signals through electro magnetic radiation.

However, another point where the print and broadcast media meet is in the use of language in communicating messages.


Through, messages are sent into the airwaves inform of electrical signal, our radios and television have receivers, which converts these signals into comprehensible language.

In the print media, the message is printed in the language of communication to the public. Both the broadcast and print media places a peculiar demand on the reader viewers literacy level in order to assimilate the message.


In this respect, the print media placed premium on high level of literacy than broadcasting. The print strives to give detailed information and readers must be patient to read through each line of print.


This is why it is called “eye copy” for the broadcast media, messages are transitory and fleeting in nature hence they are called “car copy”.


Mr Ebele Ume – Nwagbo, a veteran lecturer I broadcasting and a professional broadcaster highlights this even more when he declared the ear is less patient than the eye, so today, it gets easily up set when you drive on and on and on or throw fistful of details into it. Mr Ume Nwagbo, described the fundamental characteristics of broadcasting. They are as contained in Nwaere (1995).

· Broadcasting utilizes electro magnetic radiation
· Broadcasting uses voice and vision not code
· Broadcasting operation are usually licensed by government
· Broadcasting programmes are transmitted on regular schedule
· Broadcasting signals are intended for the reception of the general public
Ownership pattern of broadcasting 

Broadcasting ownership patter like the print media is largely determined by the socio – politic – economic environment of the media.


The adage “he who plays the piper dictates the tune” hold for the ownership of the broadcast. Under media theories research, four dominant patterns emerged the authoritarian, capitalist, social responsibility and the communities theories. While the social responsibility and capitalist theories allowed for a mixed ownership of the broadcast media (i.e. private and government).

The communist and authoritarian theories put the broadcast and print media securely in government hands. Unlike the print media, which has enjoyed a more relaxed pattern of ownership more so after the scholary rebuke of the likes of John Muton in Areopagitica and John Staurt Mill? Broadcasting has been monopolized by the government for the greater part of its existence. Early in the beginning of its existence the persuasive nature of the electronic medium and the limited wave length space prompted government to hold tenaciously to the broadcast media.


The print media, it should be noted experienced mixed ownership in Nigerian as far back as the late 1850’s.


Infact the first news paper in Nigerian was “I we Irohim” (1959) by the reverend Henry town send at Abeokuta. The famous Zik press LTD in 1937. in the United states, the print media existed as far back as 1741 when Andrew Bradford floated the first magazine, “ A monthly view of the political state of the British colonies.


The fear of government was the first to be in the field would have mononpoly of the air waves. Ume Nwagbe states one of the issues in contention for the monopoly of the air waves by government in any country to be “how to manage the physical aspect of broadcasting.


Other factors include the recognition of the fact tha the air wave is a public property whose use must be maximally controlled for optima utilization. No other medium require a pre – requisite to its very existence the use of a resource that cannot be manufactured or private owned, but on the contrary in a possession of mankind as a whole (Sidney W. head, 1990) Charels Okigo represent the above saying in this form are free an waves verse limited spectrum, universalism versus particularity: freedom versus responsibility.

The Global picture of the ownership pattern of the broadcast media is therefore a mixed one. In Northern America where a capitalist society exist, the ownership of broadcasting actually began in Nigeria as a result of the Turnene – Byron report of commissioned by the British colonial officer in 1984 to look into broadcasting facilities in Nigeria, Gold coast (Now Ghana) Sierra Leone and the Gambia and it was made up of L.E turner and BBC engineer and F.A Byron, a crown agent engineer. The planet report that the RDS facilities were in a retarded state of development that the low powered transmitters were inadequate while sites were in conducive and characterized by the poor studio management with out of date technical equipment that were in a stony state. Based on its recommendation on the expansion of the RDS, a full of pledged system for national and regional broadcasting came into being with a RCA 71KV short wave high.


Frequency Normally beach head for mobile transmitter two of each of the complementary six other low power 300 watts transmitter located in Lagos, Kaduna and Enugu.


The regional awareness of the power and values of broadcast ownership transferred to the state structure after the collapse of the first republic. This event were largely responsible for the birth of national television authority (NTA) learning NBC with only radio broadcasting. The broadcast media is in private hands, in Asia largely a mixed ownership of the shared almost equally between the government and the independent or private individual. In Africa; it is largely government owned except in few cases like south Africa, Malawi, Mauritius, Ghana and largely Nigeria where mixed ownership exits.

HISTORY OF BROADCASTING IN NIGERIA

The inauguration the British broadcasting corporation (BBC) empire services on December 19,1932 market off the beginning of broadcasting service observing the distance short wave transmission could travel using relay station to transmit to other part of the country. The system distributed radio programme through wire connected to loudspeaker with the main objective of offering the public subscription relay on BBC programme though rediffusion boxes located in their houses or places of business it was made possible by the combined efforts of the post and telegraphs (P and T) department and the government public relations department.


Onuorah Nwaneli report that the subscribers were paying ten kobo (ten pence ) a week for the subscription on the system called radio distribution system (RDS).

Broadcasting in Nigeria, 1977 to date

The broadcast media in Nigeria today in a mixed one a broadcast media industry in which government, individual and groups own television station.

The birth of the Nigerian television Authority was the beginning of network broadcasting.


Os the vision that becomes a reality in Ibadan in 1959 has metamorphosed into a great network of NTA station. There are seventy NTA station in Nigeria excluding NTA channel 8, Enugu.


The Nigeria television with such a wide are network has its mission statement the following objectives.

· Inform, entertain and enlighten the Nigerian television audience, maintaining its leadership position in television broadcasting.

· Enrich the life of Nigeria by influencing positively her social, cultural, economic, political and technological thinking through in a wide choice of programmes

· Operation of the benefit of all Nigeria recognizing and reflecting diversities in cultures, values, interest and needs

· Contribution to the development of a shared national consciousness, cohension.

· Producer high quality programme which are commercially viable, employing new technologic and up to date techniques available in the industry, and remain competitive in a profit orientated manner.

The Nigeria television authority which runs the various station across the country dose not impose its programme on the various station rather a system where there is a “network broadcast time exists. During the network broadcast time which is daily on weekday between 8.00pm – 7.00pm in addition to the period mentioned for weekday, all affiliates station are mandated to “hook up to the network services.
NTA station are on air for an average of 84 hours a week. This made up of approximately 50 home of network and 27 hours of local programmes.

The network broadcast airtime can be broken into

News – 14 hours

Sports – 11hours

Current affairs – 10hours 30mins

Drama and light – 13hours

Entertainment 

Youth and children

Programmes – 7hours 30mins

Public enlughtement – 6hours

The main sources of revenue for NTA are

· Marketing revenue (sales of airtime)

· Investment income (interest on deposits)

· Other income interest on loans granted

a)
Sales of programme material 

b)
Disposal of assets

c)
Rent on quarters

d)
Sale of publication (TV guide )e.t.c

The Nigerian television authority is administered by General managers and their subordinates.


The NTA is more or less under the Nigerian civil service even though it has undergone political privatization

Organization chart of the Nigerian television authority network service
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Broadcasting in Nigeria, 1992 and the future private and independence television station A new phenomenon


The government monopoly of broadcasting lasted for a period of about 60year (1932 – 1992). This monopoly ought to have been largely as a result of the turner – byron report which apotheosized government monopoly with its regard of radio in private hands as being consistent with the public service. Again public outcry over private broadcasting which attracted a lot of discussion seminar, lecture and symposia.

Decree no . 38 of 1992 brought an end to government monopoly of broadcasting in Nigeria. Promulgated by the general Ibrahim Badamosi babangida regime, decree no 38 of 1992. it was named the national mass communication policy of 1990.


The decree subject all transmission of sound or vision by cable, television, radio, satellite or any other medium of broadcasting within the country to the authrority of  NBC. Its duties are.

· T adviser the government on the national mass communication policy implementation as it relates to broadcasting
· Insurance, renewal and revocation of broadcast licenses
· Approving transmitter power, location of station, area of coverage and types of broadcasting equipment to be used.

· Setting standards through the national broadcasting code on acceptable content and quality of programmes and non – programmes material broadcast in Nigeria

· Upholding Nigerian indigenous culture, moral and community life though broadcasting

· Upholding the principle of equity and fairness in broadcasting

· Undertaking research and development in the broadcasting industry

Since this research deals with viewers in urban (Enugu residents) let look at the regional spread of these broadcast license vis – a vis the Enugu, Anambra television station and they have

· Minaj system limited 

UHF channel 43, Obosi

Anambra state

· CEO – Mr Mike Nnaji .I. Ajegbo

Minaj close

Independence layout Enugu
1.2 STATEMENT OF RESEARCH PROBLEM

The research problem is to find out the motive of viewer preference of T.V stations. The viewers likes, habits e.t.c and Idiosyncrasies must be looked into and evaluated by any serious practitioner in the television broadcast industry.


Excuses for a practitioners (whether private or government) inability to know the viewer preference will not “hold water” any where.


The air waves are limited in quantity, more so as each country is assigned a range of wave length for transmission so any one up there must be serious to whom which is given much in expected says a biblical adage.


The research problem of this study is to know which of the patterns of television on station is preference most

1.3 OBJECTIVE OF THE STUDY

There have been a growing debate on which of the two patters of television station ownership is accepted and preferred by the viewers sentimental, tribal and intellecture affiliation have coloured the true position of this debate.


The need therefore has arisen for an unbiased study on which of the two – government or private television is preferred by the viewers. This study not only sets out to find which of the above mentioned practitioners in the television industry is preferred, but also why do viewers prefer them, what are the parameters which determine their preference. The answer to this question will be provide therough an articulated and pragmatic research work that has a multi dimensional approach.

1.4 SIGNIFICANCE OF THE STUDY

The peculiar situations of the spread of television station in Enugu urban resident make this study all the more significant.

The significance of this study is that it will show they viewers tune to a particular station and would reveal the reason behind their habits and provide a clear picture to practitioner in the te4levision industry on how to  plan their programmes, what the viewers expect to see what? It is even more important to programmes unit as it will reveal that the ego of the produce of a programme does not determine the viewer choice of programmes.

1.5 CONCEPTIONAL DEFINITION OF TERMS
Communication 
Simply means to exchange ideas, information or opinions between two subjects which can be person to person to group or group to group. Communication it self is the art of exchanging, or transmitting information, ideas or opinion between people.

Hybels and Weaver appear to agree with the above definition in their definition of communication as “the process by which people share information, ideas and feelings.

Mass communication

Mass communication involves the dissemination of information, ideas and opinion to an unidentifiable audience through a suitable channel meant for that purpose . Joseph R. Dominick in his book “dynamic of mass communication”, give a classical definition of with the aid of one or more machines produce and transmit public message that are directed at large, heterogeneous and scattered audience.

Broadcasting

Broad casting simply defined as the aright of spreading message and entertainment through an electronic medium. E.M. Irukwu see broadcasting as primarily a medium for prompt delivery of information through carefully designed and selected programmes covering new, information, music etc. R.A Bones further elucidated on this when he summits that “broadcasting is the transmission by means of radio waves of a programme of sound vision or facsimile for general reception.

Television

Television an adjust of the broadcast media whose distinct feature lie on its synchronization of the audio and visual element of programme transmission.
To J.R Adams, television is a mass medium of entertainment and relaxation.

Ebele N. Ume – Nwagbo represent the uniqueness of television as a communication medium in this form the ability to engage the viewed senses of vision and hearing, reach a large and varied audience at the same time with handy any hindrance by time, distance and view literacy impairment.

Audience

In television the term” audience” is rather too broad a definition a more concise definition or term of television is “viewer” frisks is a widely cited argues that the term audience is fundamentally problematic; it implies that television reaches a homogenous mass of people who are all essentially identical who receive the same messages meaning and ideologies from the same programmes and who are essentially passive. Frisks suggest the use of reader or viewer rather than audience.

The television audience is therefore a heterogeneous mass of people who are different in every way and react different to programmes.

1.5
OPERATIONAL DEFINITION TERMS COMMUNICATION 

This is relating information message or opinion from one person to another it could be dyadic, interpersonal or group or verbal and non verbal.


This is done through a medium called mass media. In the olden days, the use of metal gong, wooden gongs, smoke e.t.c were means of communication they used in transferring information fore other mean were invented.

Mass communication

This is transmitting information, ideas and opinion to scattered audience with the act mass medium. This could be done through electronic (radio, television) a print medium include journals, Newspaper, magazine e.t.c

Broadcasting

This is the spreading of news, information, and music e.t.c distance without line:

Research question

Has the advert of private television station affected the viewing habits of the Enugu urban resident?

Has the advent of private television stations improved the programme content in the television industry?

What factors determine viewers preference of television station in Enugu urban resident?

Is the “network still relevant today or has it lost its usefulness as a broadcast medium?

Hypothesis
· Private television station covers wide are of current a medium of current programmes that of (NTA) government rent owned station.

· Private station have a wider outreach than that of (NTA) government owned station.

· Private station programme content has improved the viewing of the viewers urge.
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