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ABSTRACT

This research study was on the impact of technological development in the communication industry in Nigeria, using NTA channel 12, Uyo in Akwa Ibom State as a case study. The objective of the study was included to find out the extent to which NTA Uyo has adopted technology in their mass media practice. The methodology adopted to carry out the study was census sampling and the data was obtained from questionnaire forms administrated to the respondents and analyzed using descriptive statistics involving the use of simple percentage and frequency tables. Findings revealed that NTA Uyo has adopted technology in their mass media practice to a high extent. Also, the study shows that the influence of technological development in NTA, Uyo are; it makes mass media practice easier and enables reaching out to the mass audience. Useful recommendations were offered such as more finance and human resources should be invested in acquiring technological tools to promote reaching out the mass audience.

CHAPTER ONE

INTRODUCTION

1.1
Background of the Study

Technology and mass communication have always been sort of competition. This is due to the fact that for every new form of technology that evolves the mass media has a way of inculcating it into mass communication practices.  From Johann Gutenberg’s invention of the printing press in the 15th century, via an abundance of technology, before finally arriving where mass communication has gotten to today. Various technologies have created new forums and avenues for the mass communication field which keeps evolving on a daily basis.
Mass media technologies are all those media technologies that are utilized to create and communicate information to the public. Broadcast media (also known as electronic media) transmit their information electronically and comprises of television, radio, film, movies, CDs, DVDs and other devices such as cameras and video consoles. Alternatively, print media use a physical object as a means of sending their information, such as a newspaper, magazines, brochures, newsletters, leaflets and pamphlets. The organizations that control these technologies, such as television stations or publishing companies, radio stations and online stations are also known as the mass media or new media.  With the significant advancement in communication technologies the last two decades, there has been a renewed interest in information and communication technologies (ICTS) as “an icon for modern development” (Hayes,2014:15)
The importance and role of technology in the media process cannot be over emphasized as since the evolution of technology, visible changes have been recorded in the success of the media. A medium can come in various forms like print, broadcast or digital. The last decades has brought some important new technologies for the mass media. In 1991, the first usable portable computer were developed around the same time, “mobile” phones stared to make their entry in 1994, the internet became commercially available within two years the number of available websites has nine-doubled to more than 20 million different sites. From being a tool to American military and educational institutions, the internet has become a commodity service, freely available to anybody who wants to use it.
Mass communication is all about communication. Man lives to communicate and communicates to live various communication channels have surfaced to make this communication function possible. Mobile telephony and electronic mail were welcome additions to the array of possibilities out of the various types of communication channel that came up as the new media. The internet as a whole, however, presented a whole new range of challenges for mass communications as they needed to keep up with changing technologies. Before the internet, most communication has been largely unidirectional as well as traditional in nature. Prints media consist of hard disk drives or computer networking which is a form. It can refer to the technical aspect of shortage and transmission of information or to the “end product” such as digital video, augmented reality, digital signage and digital audio or digital art.
Information and communication technologies have the potential to accelerate development in developing countries if there are “drastic changes in international and national economic, social, political and legal structures” (Asan, 2002:266).
1.2
Statement of the Problem

Increasingly and daily, new media are becoming gateways foe effective media relations planning, implementations and practice. Media relations practitioners globally, are now embracing new media due to the numerous benefits accruing from utilizing them and this has helped in effective media relations practice in this 21st century. Regrettably, as it seems, developing countries like Nigeria are still falling behind in the development and utilization of new media in all spheres of life, media relations practice inclusive. The reason for this can be traced to low level of education and awareness about the existence of modern media technologies. Most media houses due to poor management inefficient and undertrained personnel do not take advantage of existing media technologies that will foster their operations. Emphasis is not placed on the need to upgrade work procedures such that some tasks carried out manually are automated or done better by the aid of technological devices and computer software. Seminars and workshops that point out how modern technology can improve mass media practice is seldom organized and few research studies have been conducted on the subjects.

It is in view of this that this study is set to look at the impact of technological development in the communication industry in Nigeria.
1.3
Objective of the Study

The following are the objectives of the study:

1. To find out if NTA, Uyo have embrace the development in technology.

2. To find out the extent to which NTA, Uyo has adopted technology in their media practice.

3. To identify the various technological tools in communication industries that can aid mass media practice.

4. To find out the influence of technological development in NTA, Uyo.
1.4
Research Questions

The following research questions were formulated based on the objectives of the study: 
1. Does NTA, Uyo embrace the development in technology to carry out their operations?
2. To what extent has NTA, Uyo adopted technology in their  media practice?
3. What are the various technological tools in communication industries that can aid mass media practice?
4. What is the influence of technological development in NTA, Uyo?
1.5
Scope of the Study

This study covers the impact of technological development in communication industry and the study is restricted to NTA, Uyo in Akwa Ibom State.
1.6
Significance of the Study

The significance of the study is that it will reveal the role of technological developments in the management of communication industries. The study will bring to light the role adoption of information and communication technology (ICT) plays in the growth of communication industries. The study will also be significance to NTA, Uyo as it will reveal the extent to which they have utilized technological developments that aids mass media communication will be made known.
Finally, the study will serve as a useful reference material for other researchers seeking information on the subject.
1.7
Limitations of the Study

This study was limited to the technical personnel of NTA, Uyo in Akwa Ibom State. Some respondents were also reluctant to provide information by not completing the questionnaire forms given to them for reason of being busy.
However, the researcher was able to overcome the limitations to make the study successful.

1.8
Definition of Terms

Broadcasting: The making and transmission of television and radio programs.

Communication: The exchange of information between people, e.g. by means of speaking, writing or using a common system of signs or behaviour.
Development: The process of changing and becoming larger, stronger, or more impressive, successful, or advanced, or of causing somebody or something to change in this way.

Information: This refers to gathered facts about a particular subject’s matter that makes sense.

Impact: To have an immediate and strong effect on something or somebody.

Mass Communication: Communication by mass media by means of broadcasting technologies Newspapers which reaches all or most people of the society.

Media: The various means of mass communication considered as a whole, including television, radio, magazines, and newspapers, together with the people involved in their production.
Technology: The study development and application of devices, machines and techniques for manufacturing and productive processes.
